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Executive Summary 

13 Content Themes 40 Pieces of Content Plan for UseContent Audit



Brand Personas and Voice 

Who?

Small law firm owners and 
in-house legal teams

Brand Voice Attributes:

Empathetic, Helpful, 
Valuable

Breakout Becca

Maven Mike



Positioning Statement 

“To small legal teams, Hire An Esquire is an efficient gateway 
to solving short-term staffing needs through secure 

matchmaking services and a diverse network of vetted 
attorneys strategically chosen for your team.”



Overarching Content Theory  

“Tell the customer their story first - 
then connect it to your 

story/solution.”



Content Audit Process

Metadata Analysis for HAE 
and Competitors

Analyzed keywords and content 
using Google Console, Google 

Analytics, Hubspot, Alexa.. 

Scanned for errors and 
functionality

Created a list of broken links. 

Compared to Competitorsʼ 
Keywords

Determined areas of opportunity 
and developed a gap analysis that 
drove content themes.
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Top Ranking Posts
● Ultimate Guide to Legal Writing
● Top 5 Productivity Tools for Lawyers
● How Much Does a Contract Attorney Cost?
● Freelance Lawyer Gift Guide 2019
● Pros and Cons of Temp to Perm
● Freelance Lawyer and Paralegal Trends Report
● Remote Work is Not Just for Epidemics
● Lean Law, Pt.1 



Ranking Keywords
■ Freelance attorneys 
■ Legal staffing 
■ Contract paralegal 
■ Jobs+ attorney 
■ Jobs+ temp + lawyer 
■ Part-time paralegal 
■ Legal fees 
■ Freelance lawyers 
■ Esquire (Because of Esquire Magazine) 
■ Hire an Esquire 
■ Freelance jobs 
■ Alternative fee agreement



13 Content Themes
1. Legal Writing Advice
2. Temp to Perm
3. Lean Law
4. Freelance Lawyer Compliance
5. Productivity
6. Fostering Soft Skills
7. Contract Attorney Costs
8. In House Legal Teams
9. Freelance Lawyers

10. Top Legal Talent
11. Remote Work
12. Contract Paralegals
13. Part-time Paralegals



Social Media Recommendations

Drive All content should drive to the website for conversion

Target Content should tie to the customerʼs story and provide a solution

Tie content back to 13 key themesTheme



Target



Target



Themes as Packages



Theme: Pros and Cons of Temp to Perm



Theme: Productivity Tips



Drive



Utilize a Variety of Social Media Functions
● LinkedIn

○ 80% of B2B leads come from LinkedIn

● Groups
○ Facebook & LinkedIn

● Stories
○ Over 500 million people use Instagram stories in a day
○ 75% of participants in one study said they prefer

Facebook Stories

https://business.linkedin.com/marketing-solutions/blog/linkedin-b2b-marketing/2017/10-surprising-stats-you-didnt-know-about-marketing-on-linkedin
https://blog.hubspot.com/marketing/preferred-story-platforms
https://blog.hubspot.com/marketing/preferred-story-platforms
https://blog.hubspot.com/marketing/preferred-story-platforms


Brand Cohesion 
● Target, Drive, Theme

○ Content should tie back to 13 concepts and seek to solve customer problems

● Content is paired with other existing articles and blog posts
● Based on popular posts 

○ Reference Content Pairing Chart

● Brand Identity
○ Visual and Feeling



Content Pairing Chart
● Find everything with ease
● Connect our content with yours

https://auspartans-my.sharepoint.com/:x:/r/personal/jbabb_aurora_edu/_layouts/15/Doc.aspx?sourcedoc=%7BE084A572-19A4-4F4B-8D75-C26193543E4E%7D&file=Content%20Pairing%20Spreadsheet.xlsx&action=default&mobileredirect=true


Next Steps
Dropbox has the 40 pieces of creative, the audit documents, and a spreadsheet that 
pairs content (existing and new) into themes.



Thank You


